LINEN CLUB




CAMPAIGN OVERVIEW 11&

Talent

/Linen Club, the well-known brand, partnered with six Kolkata-based \
influencers from diverse content categories to engage with the local
audience during Durga Puja

The collaboration aimed to capture the essence of Durga Puja, connecting
with emotions and cultural significance.

Each influencer showcased unique aspects of the festival through various

creative concepts and video content. /

\_




PROFILES COLLABORATED 11&

Talent

a = Satyajit Majumder

'@' Fashion & Lifestyle

Sukanta Kundu

'@' Lifestyle



https://www.instagram.com/thetwoinoneguy/
https://www.instagram.com/letsbeconfused/

PROFILES COLLABORATED 11&

Talent

\ ”" | Rudrajit Mukherjee

Dipta Shankar Bakshi
Relatable Content Creator



https://www.instagram.com/rudrajitmukherjee/
https://www.instagram.com/thelazybongg/

PROFILES COLLABORATED 11&

Talent

== Debi Saha

'@' Emcee & Lifestyle

Srijoni Chatterjee

'@' Fashion & Travel



https://www.instagram.com/kolkatar_konya/
https://www.instagram.com/srijonichatterje/

CAMPAIGN CONTENT

.a, thetwoinoneguy and 5 others
@ Paid partnership with thelinenclub 220
‘ Linen Club

@ thetwoinoneguy & 9w

& Pujo is about passion, passion for
culture, traditions, and celebrating life
with fervor. ¢

Presenting ‘Prem, Phuchka, aar Pujo’, a
heart-warming short film that captures
the essence of this Pujo, where passion
and joy come alive for everyone. @

#PujoPassion #FestiveVibes
#PujoShopping #DurgaPuja

@ aditi_paul_official 8w
Te

2 likes Reply

,_.,ﬁ ram_sahilrotta2736 8w

Qv

W

Talent

AP 76,212 likes
October 3

The brand created a master
video featuring all six
influencers, beautifully
highlighting the emotions and
essence of Durga Puja.

The narrative centers on six
friends returning from a
shopping spree at Linen Club
when they cross paths with
"Kalyan Kaku," aka “Puchka
Kaku” who fills their day with
joy, nostalgia, and irresistible
vibe of Durga Puja



https://www.instagram.com/reel/DAqcSN2As97/

CAMPAIGN CONTENT

4

'“‘ rudrajitmukherjee and 3 others h
@ Original audio

ﬁ rudrajitmukherjee & 10w

Pujo is about passion, the joy of rituals,
the warmth of traditions, the
excitement of gatherings, and the
perfect Pujo shopping. We're out
picking timeless linen looks to celebrate
in style. Which one’s your favorite pick?

#LinenClub #PujoShopping
#FestiveWear #DurgaPuja

r) xyz_ad16 10w
Omg what's the level of

advertisement bro @ =

3 likes Reply

pie G subhaam.here 10w
5 &% wow! That's such a nice

Advertisement ¥ 1 @

QY

Y

Talent

,, HEE 30,826 likes

September 29

The brand collaborated with
Debi Saha, an influencer and

anchor; Dipta Shankar Bakshi
aka Lazy Bong, a YouTuber

known for his relatable and
humorous content; and Rudraijit
Mukherjee, a prominent

television actor.

Together, they showcased the

brand's festive collection in a
quirky and engaging way,
capturing attention and creating
buzz around the content.



https://www.instagram.com/kolkatar_konya/
https://www.instagram.com/thelazybongg/
https://www.youtube.com/@TheLazyBong
https://www.instagram.com/rudrajitmukherjee/
https://www.instagram.com/rudrajitmukherjee/
https://www.instagram.com/reel/DAgCoSPSzD7

CAMPAIGN CONTENT ’ID

Talent

Linen Club X Satyajit

D ﬁ:ﬁtﬂﬁﬁlﬁfﬁ:t".i.f:fn'?fb"dm The brand partnered with

Satyajit Majumder, a prominent

Q thetwoinoneguy # 9w

" Pujo is about passion, the joy of rituals, H .

the warmth of traditions, and the 'FI g ure iIn i- h e Wes* B en g a I
excitement of gatherings, all while

T pecaHio industry with a massive

I'm at the Linen Club store in

Ballygunge to pick out some stylish, 'FOIIOWing in fhe mi”ions, 1-0

comfortable looks for the festive

showcase their festive wear.

Whether it's a breezy tropical vibe, a
vibrant yellow, or the classic evening

look, Linen has got you covered for He Visi.l.ed .l.heir BC'"ygunge

every Pujo moment. Let me know which
look would you choose?

#LinenClub #Pujoshopping store to create content,
#FestiveWear #DurgaPuja
highlighting the brand's
e lusive collection for D
oS- exclusive collection tor Durga

October 1

Puja.



https://www.instagram.com/thetwoinoneguy/
https://www.instagram.com/reel/DAlS5I9yhog

CAMPAIGN CONTENT ’ID

Talent

Sukanta Kundu, a lifestyle

letsbeconfused & 9w

G’ letsbeconfused and 2 others \ The bI‘CI nd 1'20 med up Wifh
Antara Nandy, Monami Ghosh « Ailo Um...

Pujo is just around the corner, and i n.ﬂ uence rl a nd Sri iOI‘Ii

we're ready to embrace the festive spirit
in style! & . o o

Helpus choose Sukanta's uo pefect Chatterjee, a fashion influencer,
ook!
From vibrant oranges to timeless bo+h O'F Wh om h ave th ei r own

classics, there's a style for every

celebration '@' dedicated follower base to

Drop a comment and tell us which

look Sukanta should rock this Pujo! highlighf fheir Fes*ive CO”QCﬁOh.

#LinenClub #PujoShopping
#FestiveWear #durgapuja
#letsbeconfused #kolkata

Gthelinenciub The content focused on styling

MR sushmitasinah6ss ow = Sukanta in various looks for

%ﬁnz ) Durga Puja, blending creativity

october 2 with festive flair.



https://www.instagram.com/letsbeconfused/
https://www.instagram.com/srijonichatterje/
https://www.instagram.com/srijonichatterje/
https://www.instagram.com/share/reel/BAHzl8H1pC

CAMPAIGN OUTPUT 'ID

Talent

The campaign successfully achieved its goals by onboarding six influencers from diverse content
categories, each with a well-established following within their respective audience ranges.

Total Reach Total Comment
634

No. of Influencers Total Views
6 87,35,295 53,18,573

-

W

Total Impression Total Likes Total Share Total Saves
k 26,592,865 1,64,493 1,409 2,68d




THANK YOU




