


CAMPAIGN OVERVIEW

The renowned brand, Ponds, did a women-centric campaign during Durga Puja.

They wanted to portray the beauty and power of Maa Durga & women who feel the same.

Without comparing, the brand has successfully achieved the vision that they wanted to show.

The brand has not only showcased the beauty and power but had strategically showed their 
product placement by showing the art of an idol maker.

The brand collaborated with Ditipriya Roy, Annwesha Hazra, Sauraseni Maitra, Tuhina Das, 
Debchandrima Singha Ray, who are popular celebs from Kolkata.

Apart from these celebs, the brand also collaborated with 4 influencers, Prerna Das, Suhina 
Chakraborty, Sristi Pradhan & Suchandra Saha.

https://www.instagram.com/PondsIndia/
https://www.instagram.com/roy_ditipriya/
https://www.instagram.com/annwesha_hazra/
https://www.instagram.com/sauraseni1/
https://www.instagram.com/tuhinadasofficial/
https://www.instagram.com/debchandrima_official/
https://www.instagram.com/i.preranadas/
https://www.instagram.com/suhinachakraborty/
https://www.instagram.com/suhinachakraborty/
https://www.instagram.com/shrewiish/
https://www.instagram.com/itzsuchandra/


CAMPAIGN CONTENT

https://www.instagram.com/reel/CyoAfQ-ySLo/
https://www.instagram.com/reel/CyoAfQ-ySLo/
https://www.instagram.com/reel/CyqcYtHhvjb/
https://www.instagram.com/reel/CyqcYtHhvjb/
https://www.instagram.com/reel/CynOob8JEgE
https://www.instagram.com/reel/CynOob8JEgE


CAMPAIGN CONTENT

https://www.instagram.com/reel/CypuWdctGdB/
https://www.instagram.com/reel/CypuWdctGdB/
https://www.instagram.com/reel/Cynns0Tpzdu/
https://www.instagram.com/reel/Cynns0Tpzdu/
https://www.instagram.com/reel/Cys7m3SS_IJ/
https://www.instagram.com/reel/Cys7m3SS_IJ/


CAMPAIGN CONTENT

https://www.instagram.com/reel/CysJDvzLtc-/
https://www.instagram.com/reel/CysJDvzLtc-/
https://www.instagram.com/reel/CysgEEBLkfc/
https://www.instagram.com/reel/CysgEEBLkfc/
https://www.instagram.com/reel/Cyv1M0myZ_S/
https://www.instagram.com/reel/Cyv1M0myZ_S/


CAMPAIGN OUTPUT

By effectively onboarding five celeb & four influencers, who have their own fan base, the 
campaign successfully managed to get the desired output through reels.

No. of Celebs/Influencers: 9
Views: 49,47,900

Likes: 1,01,087
Comment: 719



THANK YOU!


